
Overview
The Sundance Film Festival in Park City, Utah, brings original 

storytellers together with the most adventurous audiences for 

an annual program of films, installations, performances, panel 

discussions and music events. For more than 30 years, the 

Sundance Film Festival has pioneered new ways to introduce 

more people to original and authentic storytelling.

In 2015, the Sundance Film Festival partnered with Blue Jeans 

Network, using Blue Jeans Primetime to broaden its audience 

for the premier of the documentary “Most Likely to Succeed” 

and an interactive video panel discussion on the future of 

marketing in the film industry. 

Challenge
The Sundance Film Festival wanted to break down the walls of 

Park City and include remote participants including the student-

stars, parents and teachers of San Diego’s High Tech High in the 

premier of “Most Likely to Succeed,” a documentary about the 

Southern California High school and education and curriculum 

reform in 21st century America. Additionally, the filmmakers 

wanted to create an interactive discussion between a local 

audience of Salt Lake City high school students and the High 

Tech High students in San Diego to bring the important topic to 

a broader audience following the premiere screening. 

In the same vein, Sundance Film Festival sought to expand their 

reach to film enthusiasts everywhere to participate in a separate 

expert panel discussion on “Making Movies More Than Film: 

Marketing to the Modern Audience.” As movie industry experts 

discussed the future of the film industry, actual movie-watchers 

were able to ask questions that could engender a more relevant 

and thoughtful discussion beyond Park City festival attendees.

Results
From the first interactive Q&A during a movie premier, to the 

intimate setting of the Blue Jeans Lounge to the marketing 

panel discussion, partnering with Blue Jeans and using Blue 

Jeans Primetime allowed Sundance to bring new audiences 

into the Festival experience for the first time.

Viewers in San Diego and Park City were able to simultaneously 

attend the advance screening of “Most Likely to Succeed” and 

discuss the film with each other and the filmmakers immediately 

after its world premier. Primetime also made it possible for film 

industry experts at Sundance to answer questions about the 

future of movie marketing and distribution from movie buffs 

across the country in addition to those at the festival.

About Blue Jeans
At Blue Jeans Network, our mission is to make video communications as easy and pervasive as audio communications, enabling more effective 

collaboration at work, at home, and on the road. Our cloud-based conferencing service makes this possible by enabling customers to connect with 

each other seamlessly anytime, anywhere, and from practically any device.
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“We wanted to create unique experiences for our 

community that were not able to make it to the 

Sundance Film Festival. Blue Jeans technology 

gave us the platform to invite remote attendees into 

thought-provoking conversations in new and more 

interactive ways.”

 — Justin Simmons, Associate Director of Technology Services,  
 Sundance Institute


